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Bachelorarbeit aus dem Jahr 2007 im Fachbereich Medien / Kommunikation - Public Relations, Werbung,
Marketing, Social Media, Note: 2,3, Verwaltungs- und Wirtschafts-Akademie Göttingen (VWA Göttingen),
9 Quellen im Literaturverzeichnis, Sprache: Deutsch, Abstract: In der heutigen Zeit hat sich das Internet zu
einem der beliebtesten Massenmedien in der Bevölkerung entwickelt. Durch technologischen Fortschritt und
die damit verbundenen Kostenreduzierungen haben die Computer nicht nur Einzug in die Unternehmen,
sondern auch in einen großen Teil der Privathaushalte gehalten.
Dies führt zu einer Steigerung der Nutzeranzahl im Internet und dem damit verbundenen Wachstum der
Internet-Ökonomie.
Um weiterhin wettbewerbsfähig zu bleiben, setzen Unternehmen das Internet mehr und mehr zur
Erweiterung ihrer Marketing Möglichkeiten im B2B und B2C ein.
Um den Anforderungen des Marktes und der hohen Dynamisierung des Marktgeschehens gewachsen zu
sein, müssen Unternehmen innovativ und flexibel agieren. Hierfür werden vor allem zeitnahe und genaue
Informationen zu Zielgruppen und der aktuellen Marktenwicklung benötigt.
Durch die hohe Präsenz von Unternehmen und Privatkonsumenten im Internet erscheint es sinnvoll, dieses
Medium, neben der klassischen Marktforschung, für Marktforschungszwecke einzusetzen. Dieser Trend
rückte somit in der Mitte der neunziger Jahre mehr und mehr in den Fokus von Marktforschungsinstituten
und Unternehmen.
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From reader reviews:

Richard Benson:

Do you have favorite book? In case you have, what is your favorite's book? Reserve is very important thing
for us to find out everything in the world. Each reserve has different aim or goal; it means that book has
different type. Some people truly feel enjoy to spend their a chance to read a book. They can be reading
whatever they consider because their hobby is actually reading a book. Why not the person who don't like
studying a book? Sometime, individual feel need book after they found difficult problem or exercise. Well,
probably you'll have this Möglichkeiten und Grenzen der Online-Marktforschung (German Edition).

Juan Carrillo:

As people who live in the modest era should be update about what going on or information even knowledge
to make them keep up with the era that is always change and move forward. Some of you maybe may update
themselves by studying books. It is a good choice in your case but the problems coming to an individual is
you don't know what type you should start with. This Möglichkeiten und Grenzen der Online-
Marktforschung (German Edition) is our recommendation to cause you to keep up with the world. Why,
because book serves what you want and need in this era.

Kara Hogan:

Is it an individual who having spare time and then spend it whole day by watching television programs or
just laying on the bed? Do you need something totally new? This Möglichkeiten und Grenzen der Online-
Marktforschung (German Edition) can be the response, oh how comes? A fresh book you know. You are and
so out of date, spending your time by reading in this completely new era is common not a geek activity. So
what these publications have than the others?

David Fulton:

What is your hobby? Have you heard that will question when you got college students? We believe that that
problem was given by teacher on their students. Many kinds of hobby, Every person has different hobby.
Therefore you know that little person like reading or as examining become their hobby. You need to know
that reading is very important in addition to book as to be the point. Book is important thing to add you
knowledge, except your own personal teacher or lecturer. You will find good news or update with regards to
something by book. Different categories of books that can you take to be your object. One of them is
Möglichkeiten und Grenzen der Online-Marktforschung (German Edition).
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